CASE STUDY

An example of a successful marketing campaign,

built one brick at a time.

Capital Equipment, eBook Downloads for Lead
Veterinary Industry Generation

GOALS & PROCESS

Primary Goal: To generate marketing qualified leads and sales qualified leads through
eBook downloads.

Process: Red Brick Partners created a high-value downloadable eBook.

Our team wrote and designed the content, deployed email to the customer’s internal
database and through third party media. We followed up by creating and deploying a
Facebook/ Instagram lead generation ad.

| RESULTS

= 217 Downloads from a paid native newsletter email ($5.53 per lead)
mm 272 Downloads from a paid stand alone email ($13.24 per lead)
mm 166 Downloads from Facebook/Instagram ad ($3.70 per lead)

m 49 Downloads from in-house database email

Total: 704 Downloads (Marketing Qualified Leads)

Total: 117 Info Demo Requests (Sales Qualified Leads)
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